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Signatures of 3 of the original 5 stockholders in the W.A. Sheaffer Pen Company, in preparation for the official founding date of May 16, 1913
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“I have always admired the story behind the W.A. Sheaffer Pen Company and most
certainly the man behind the name. I think anyone who understands quality and
craftsmanship will appreciate the creativity, enterprise and American spirit behind
these beloved pens.  It is one reason Sheaffer fans are so loyal, believing in the strength
of the Sheaffer brand, its quality and heritage. 

If you look back through the last one hundred years, you can find only a small, elite
collection of companies who were founded by people with a vision, that have prospered
and evolved through the decades, and continue to thrive today. With Sheaffer now an
important part of the BIC Group, I like to think that both BIC and Sheaffer are among
this very highly energized group.

Sheaffer's long-standing commitment to the art of communication and handwriting
began with the creation and perfection of the lever-fill mechanism, which continues to
be a source of focus and pride for the company.  Every new pen, each new innovation,
no matter how big or small it might be, adds to the Sheaffer legacy and its relevancy. 

Walter A. Sheaffer understood the importance of his people and how they are the
everpresent heart of a successful company. He saw that part of his legacy would be
finding and keeping people who understood the need to evolve and push through
innovation -- and never, ever tell the same story, but rewrite it every day.  

A legacy is more than something that is passed down through the years. A legacy is
etched with history, values, and soul. So, I ask you take a moment before you write
your first word with your new pen. Look at the detail of the pen, the attention to
quality, its heartbeat -- and then, with your first stroke….

….. I wish you the very same inspiration that Walter A. Sheaffer felt one hundred years
ago.”

Bruno Bich

Chairman, BIC S.A.*

*Since 1997, Sheaffer® is a brand of BIC group
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Walter Sheaffer, Founder of the W.A. Sheaffer Pen Company



“We can all think of famous international corporations which have been in

existence for many years. But in fact very few companies can trace their lineage

for 100 years. It is exceptional for any organization to maintain name and

trademark recognition for so long a period.

It is remarkable that Sheaffer quality has an international image.  Great credit is

due Sheaffer and BIC management for broadening the Sheaffer® product line of gift

merchandise which sends a message of elegance and style.

Walter A. Sheaffer, founder of the Sheaffer Pen Company 100 years ago - my

grandfather whom I loved and knew well - would be as excited about Sheaffer®

products today as he was then. I speak for all of us when I say the Sheaffer name

is in good hands and Sheaffer products exude beauty, ingenuity, and craftsmanship.

The many hundreds of individuals who take great pride in their personal workmanship

and endeavors must also share in the Sheaffer story.”
John D. Sheaffer

Grandson of Walter Sheaffer, 

and former Senior Manager at the Sheaffer Pen Company 
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“Welcome to this wonderful book celebrating Sheaffer’s Centenary.

When Walter Sheaffer started the W. A. Sheaffer Pen Company, I wonder if he really believed
that 100 years later, his company would be marketing fine writing instruments in over 90
countries, with the Sheaffer name having considerable brand awareness around the world.

This brand awareness is something I truly appreciate. On my travels to India, time and again,
I have met people who tell me that their love affair with Sheaffer began when their father
offered them a Sheaffer fountain pen as a schoolboy. The name remains etched in their mind,
and is just part of the basis for growing Sheaffer around the world now, in the 21st century.

In speaking to various retailers a few years ago, I asked for the first and foremost thing they
think of with Sheaffer. “Quality” was the Number One response. So today, knowing we have
much to live up to in Sheaffer, we strive to maintain and improve that very important ‘Quality’
aspect, fundamental to our brand throughout its history.

Sheaffer products are fine writing instruments. We tell our public that they are “The Gift that
Matters” – a gift for both ladies and gentlemen – and if we look back to the American television
adverts from the 1950’s for Sheaffer, there they are extolling the virtues of Sheaffer as a gift.
The world moves on but the important basics remain.

I think of the thousands of people who have been part of Sheaffer’s success, the faithful Sheaffer
consumers, the all important retailers and distributors, and of course the thousands of dedicated
people who have made up Sheaffer’s workforce, in Fort Madison as well as all around the world. 

Indeed, we remember Sheaffer’s history at the Sheaffer Pen Museum in Fort Madison, Iowa, run
by a dedicated group of volunteers. If you are ever in that area, do go and visit. You will not be
disappointed.

Now, as we look to Sheaffer’s future, I am so pleased to see a growing company – driven by wonderful
new product launches and partnerships, and a dedicated team who is passionate about Sheaffer.
We strive to continue building Sheaffer worldwide.

It is an honour for me as General Manager of Sheaffer to be given the opportunity to be a part
of this book. I hope you enjoy reading it as much as I.

Here’s to Sheaffer’s next 100 years!”
Tim Williams 

Sheaffer General Manager
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1913 1920 1924 1930 1946 1950
Sheaffer Pen Company
successfully markets
the famous Lifetime
pen at $8.75 – three
times the cost of most
competitive pens -
proving that the con-
sumer public welcomes
the dependable,
durable and quality
Lifetime writing
instrument.

The White Dot, symbol
of Sheaffer’s Lifetime
Warranty, appears for
the first time on the
brand. Sheaffer is the
first pen company to
introduce colorful cel-
luloid (Radite™) pens
and pencils as well as
single and double desk
sets.

The popular Balance
line appears on the
market. During this
decade, some parts
like the lever-fill pen
barrel for the Crest
Lifetime were produced
in molding machines,
thus reducing manu-
facturing costs and
facilitating mass-pro-
duction. A Feathertouch
point, ground to write
on both sides of the nib,
is introduced.

Walter A. Sheaffer
dies and son Craig
seamlessly continues
his father’s skillful
leadership with
visionary plans for
new products and a
multi-million dollar
plant expansion.
Sheaffer launches its
first ballpoint pen, the
RAI Stratowriter.

This decade celebrates
the launch of numer-
ous new Sheaffer lines
including the Snorkel
and Snorkel TM (Thin
Model), the Lady
Sheaffer, and the PFM
(Pen For Men) with a
spectacular inlaid nib
molded into the grip-
ping section. 
The Sheaffer Pen Com-
pany counts 70 distri-
butors worldwide.

| | | | | | | | | | | | | | | | | | | | | | | | | | | | | | | | | | | | | | | | | | | | | | | | | | | | | | | | | | | | | | | | | | | | | | | | | | | | | | | | | | | | | | | | | | | | |

Walter A. Sheaffer
founds the W.A.
Sheaffer Pen Company,
crafting his patented
lever-fill pens, first in
his small jewelry store
workshop and later in
his factory on the
third floor of the
Hesse building in Fort
Madison, Iowa, U.S.A.
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1961 1970 1985 1990 1997 2000
Craig Sheaffer dies,
succeeded by his elder
son, Walter Sheaffer
II. During the 1960s,
Sheaffer celebrates the
Fiftieth Anniversary of
the Company. The
Safeguard actuating
mechanism (“Reminder”
clip) is introduced on
the Sheaffer ballpoint.
Sheaffer merges with
Textron.

During the 1970s, the
high-fashion Targa line
(1976) is launched.
Nostalgia pens in 
silver and gold filigree
are introduced. The
Guys and Dolls (1969)
and  Kaleidoscope
(1977) lines evolve into
the NoNonsense line.
Sheaffer merges with
Eaton Paper, forming
the Sheaffer-Eaton
Division of the Textron
Group..

Sheaffer announces
the new Connaisseur
line with 18K gold
nibs. This decade also
features the introduc-
tion of the Targa slim
diameter writing 
instruments, a variety
of NoNonsense style
pens, the newly-
designed Delta Grip
roller ball, the TRZ line
of medium-priced
writing instruments
and a line of high
quality writing-related
leather goods. The
Sheaffer-Eaton Division
is sold to Gefinor
U.S.A., Inc. in 1987.

During this decade, a
new Crest pen appears
with the Triumph coni-
cal style nib; the new
line also includes 
ballpoints and roller
balls (1991). 
The reengineered
Triumph Imperial
series is launched in
1995. The Prelude
collection is first
introduced in 1997
and the Balance II
regular production in
1998. By the end of
this decade, the Legacy
line, first introduced in
1995, is the flagship
for the Sheaffer brand.

2013 100thANNIVERSARY
Sheaffer proudly celebrates its Centenary. 
The Sheaffer Pen Company, 100 years after its original incorporation,
continues to grow and adapt to the changing market while it holds
fast to the original principles of its founder, Walter A. Sheaffer. 
The legendary White Dot is a symbol of that promise.

| | | | | | | | | | | | | | | | | | | | | | | | | | | | | | | | | | | | | | | | | | | | | | | | | | | | | | | | | | | | | | | | | | | | | | | | | | | | | | | | | | | | | | | | | | | | |

Crest and Targa pens
are issued in Limited
Editions. The multina-
tional BIC Company
purchases the Sheaffer
Pen Company. 

Sheaffer debuts the
Intrigue fountain pen
with inlaid nib and
dual filling system.
During this decade,
another Sheaffer icon
is introduced: the
Valor pen recognized
for its inlaid nib, strik-
ing angular clip and
trademark White Dot.
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SHEAFFER’S
GREAT
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Opposite page: Sheaffer’s patented filling system for the first lever fill pen

The Sheaffer brand of pens did not appear slowly in the way that

some other pen brands had. The Sheaffer brand burst forth from

the mind of an innovative genius - out of necessity, born of a com-

pletely revolutionary concept. This concept, the brain-child of a

jeweler’s son, revolutionized pendom and the culture of writing

instruments for years to come.

In 1907, Walter A. Sheaffer invented an ink-loading system for

fountain pens, utilizing a small lever on the side of the pen’s bar-

rel. This system, in effect, doomed the two antiquated and often

messy methods used at that time by generally all fountain pen

manufacturers: the eyedropper filler and the half-moon filler

superimposed on the pen’s body. 

The following year Sheaffer patented his lever filling system and

subsequently began to manufacture fountain pens bearing his name.

These Sheaffer pens were one of the most modern in the world.
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Walter A. Sheaffer was born July 27, 1867 in Bloomfield, Iowa

– one of five children of Jacob Royer Sheaffer and Anna Eliza

Sheaffer (nee Walton).

As a young man, Walter’s father, Jacob, a native of Lancaster

County Pennsylvania, was lured to California during the Great

Gold Rush. Disillusioned, however, Jacob turned east again in

1854, stopping first in Ottumwa, Iowa and later settling in

Bloomfield, Iowa, a modest-sized town with only a few hundred

inhabitants.

There he founded a small jewelry store. Later he joined a part-

nership in a flourishing insurance company – Bloomfield

Assurance. Unfortunately, according to all accounts, the share-

holders of Bloomfield Assurance voted for a merger with the larg-

er and more important Chicago Great Western Assurance – just

before Chicago’s Great Fire in 1871. The catastrophic fire not only

bankrupted Chicago Great Western but all of its shareholders,

including the ones from Bloomfield.

Coupled with this disaster and the ensuing banking panic of

1873, Jacob Sheaffer had no alternative but to sell his jewelry

store to pay off his debts. Faced with virtual poverty, the family

needed help from every member just to survive. Thus, at the ten-

der age of eleven, young Walter A. Sheaffer went to work.

Finally, by 1880, Walter’s father, Jacob, had managed to scrape

together enough cash to open a new jewelry store in Bloomfield.

Still, Walter continued to work for other jewelers near Bloomfield,

following his father’s trade and helping support the family.

Although Jacob’s original jewelry store had shown a profit, his sec-

ond venture in the jewelry business was much less successful. Sales

were declining and the store was losing money when, in 1888, Jacob

asked Walter to return to work in the family business. Walter Sheaffer

later remembered this particular period as “a sad memory; our

chances of turning the business around seemed very remote.”

However, with a new line of products and a strategy of innova-

tion through careful promotional and sales planning, developed

and implemented by Walter, the Sheaffer Jewelry Store slowly

began to recover. Walter introduced a line of musical instruments

to the store, including pianos and parlor organs. He even added a

popular line of sewing machines.

During this period, Walter Sheaffer married Nellie Davis of

Pulaski, Iowa. Two children were born to this marriage: a daugh-

ter, Clementine, born in 1889 and a son, Craig, born on Christmas

Day in 1897.

Coincidentally, Walter noticed an ad in a trade magazine that

listed a Fort Madison, Iowa jewelry store for sale. Walter’s response

to that ad would eventually alter his own life, the history and

economy of Fort Madison, and the fountain pen industry forever.

The Sheaffer Family Story
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One day, in the fall of 1907, Walter A. Sheaffer, now an established

jeweler in Fort Madison, Iowa, was idly flipping through a weekly

periodical when an illustration of a fountain pen caught his atten-

tion. The hump in the middle of the fountain pen barrel was unat-

tractive to his jeweler’s eye. The pen was filled, using a small coin

inserted into the aperture of the barrel once the “hump” was turned

– all the while holding the nib in the ink bottle. All pens of this peri-

od were filled either in this manner or by means of a clumsy eye-

dropper to transfer ink from bottle to pen. Sheaffer considered the

possibility of filling a pen without all the fuss and bother of search-

ing for a coin or fiddling with an eyedropper; he was sure he could

design a better, cleaner, more aesthetically-pleasing ink-filled foun-

tain pen.  A few days later, he was convinced he had the solution. . . 

The offending little hump had to go, to be replaced by a small India

rubber ink sac inside the pen barrel. The ink sac would be free to

inflate and deflate according to the ink content. A hinged metal lever

would lie flush with the pen’s contours in a small groove. This lever,

when raised with a thumbnail, would cause the ink sac to deflate, and

The Invention of the Lever Filling System

Closeup of black chased hard rubber cap end  Hand imprint indicates which direction to rotate to unthread cap / Very early self-filling barrel imprint
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Very early self-filling barrel imprint

Inner works of "Sheaffer Special" pocket watch stamped "15 jewels  Ft. Madison & Bloomfield, Ia."
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when released, would directly suck ink into the pen via the ink feed

behind the nib. This would eliminate the aperture for filling the pen

as well as the unsightly hump on the pen’s barrel.

In his tiny workshop at the rear of his jewelry store, W. A. Sheaffer

produced the first model of his easy-to-fill fountain pen. On August

25, 1908, he registered the patent U.S.A. No. 896,861 for his new rev-

olutionary design, “Lever Filling System for Fountain Pens.” The appli-

cation of this innovative system would change writing habits, not

only in the U.S., but also throughout the world.

In the following years, Sheaffer shared his interests between his

father’s jewelry store in Bloomfield, his own store in Fort Madison,

and his desire to improve his new invention – a precision writing

instrument which had to be perfect. In 1912, Sheaffer further

improved his own original design ( Patent No. 1, 046, 660), introduc-

ing a small internal bar which automatically closed the filling lever,

independent of the pressure from the filled rubber ink sac.

Walter’s instinctive marketing sense told him he had developed a pen

of great potential value.  Still, he developed several more prototypes to

assure himself that the system worked; these he handed to acquain-

tances to use. Feedback that he received was nearly always positive.

However, when the time came for Sheaffer to launch his new project,

his friends and potential financiers in Fort Madison were very cautious.

Walter Sheaffer was forty-five years old. There were at that time as

many as fifty-eight pen manufacturers in the U. S. His advisers consid-

ered his proposed venture an unwarranted gamble, one that would

destroy the safe position he had achieved in the jewelry store business.

Notwithstanding these convincing arguments, Sheaffer decided to

rely on his own strong conviction that his improved pen was a com-

mercial winner. Thus, in the spring of 1912, he converted his jewelry

workshop into a modest factory. Seven employees squeezed into the

tiny area to produce the first commercial line of pens with the new

lever filling design - the first Sheaffer pens. One of the seven work-

ers was Walter’s son, Craig. 

W. A. opened a sales outlet in Kansas City, Missouri. The new

company thrived. In January 1913, the proud owner registered the

name “W.A. Sheaffer Pen Company,” with Kraker and Coulson as

minority stockholders. That same year, Sheaffer sold the jewelry store

and the company moved to the top floor of the landmark Hesse

Building in downtown Fort Madison. 

Sheaffer’s first lever filling pen was made of hard rubber and was

characterized by its smooth outline with no jutting protuberances on

the barrel. The pen projected an attractive silhouette and provided

aesthetic satisfaction to the user. Of even greater importance, the ink

reservoir was firmly sustained by the pen’s structure, making the

writing experience cleaner, more secure and certainly more practical.

In the years that followed, the brand flourished. Sheaffer pens with

their reliable technology and innovation became a household word in

the U.S. 
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Lifetime sterling pencil, patent pending, with engraved vertical lines and spaces
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Hard rubber fountain pens: 1 black chased with wide gold hand-engraved cap ring / 1 black

and red mottled

Much of the Sheaffer success story stems from the Company’s

abiding commitment to W. A.’s original business philosophy, writ-

ten by him in a book begun, but never completed. Regarding good

business practice, Walter penned, “It always pays in all cases to be

fair. . . Close application to any business, giving it serious thought,

almost day and night, so that you are able to make the right deci-

sions, is what makes any business successful.” Regarding automa-

tion, he wrote, “There is a great deal said that is erroneous about

technology and labor-saving machines causing unemployment. As

far as I have investigated, the contrary is true. They have brought

many labor-saving devices into existence and in every case have

increased employment.”

In the early 1920s, the Sheaffer brand introduced other significant

changes that raised the bar for the rest of the fountain pen manufac-

turers: the production of brightly-colored plastic pens, the trademark

White Dot and Lifetime Warranty and the invention of Skrip –

Successor to Ink. 
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Ringtop, clip and clipless hard rubber models
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“Sheaffer’s first lever-filling pen 
was characterized by its smooth outline

with no jutting protuberances 
visible on the barrel.”

Very early self-filling barrel imprint
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“Always writes all ways,”  “A never-forgotten gift” advert, 1919
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“Always writes all ways,”  “Alaskan trails” advert, 1919





SHEAFFER
AND THEROARING

20S

’20
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Only relatively few people credit the period following World War

I with an upsurge of the arts and creative architecture, together

with the emergence of gigantic corporations. Rather, the 1920s are

commonly associated with the Wall Street Crash and the Great

Depression, giving little or no importance to the energetic human

creativity and inventiveness which blossomed during this period. 

Literature gifts this decade with many epithets: The Crazy Years,

La Belle Epoque, and The Post-war Frenzy, among others. In reality,

however, it was a time when the spirit of freedom reverberated and

astounded, a glad moment of the infant century which saw great

changes in western mores and morals, as well as important techno-

logical and industrial innovations. Men of genius emerged: Albert

Einstein, Berthold Brecht, Marcel Duchamp, Andre Breton and Pablo

Neruda are just a few who come to mind.

On either side of the North Atlantic, two separate realities were

emerging regarding a New Code of Behavior following “The War to

End All Wars.” It was the era of magnates, gangsters and worldwide

immigration to the “Lands of Opportunity.”

Meanwhile, in war-torn Europe, a brave vanguard of aesthetes

generated new forms of visual art such as Art Deco and Surrealism.

In Britain, the BBC began popular radio broadcasting in 1922. In the

During this early 20th century decade, ten years after the intro-

duction of their first lever fill fountain pen, the W.A. Sheaffer Pen

Company brought beautiful multi-colored pens to the marketplace.

Their sophisticated appearance and advanced design, redolent of the

Art Deco movement, swept away traditionally austere designs and

colors in functional objects such as portable writing instruments.

The Company had already achieved a reputable name for itself

with the lever fill fountain pen, but fountain pens had remained a

luxury for most people of that time.

However, in 1924, with the production of the beautiful and func-

tional Jade Green series, Sheaffer again pioneered innovation in the

field of writing instruments with the mass-production of cellulose

U.S., jazz assumed a cultural role. Commercial aviation took off

when Charles Lindbergh completed the first solo Atlantic crossing in

an airplane. Horses and carriages were seen less and less in city

streets. Almost overnight, the first skyscrapers cast their jagged sil-

houettes in large cities. Internationally, clothing fashions changed

radically. All the while, young and old danced the hours away to the

syncopated beat of the Charleston and the mesmeric rhythm of the

Black Bottom. 

The movie industry became the new mass entertainment medium

when in 1924 New York’s Rivoli Theater aired the first public “talkie”

movie, a romantic drama, Love’s Old Sweet Song, directed by J.

Searle Dawley and starring the lovely Una Merkel.

Pictorial magazines brought magic and mystery to millions of

avid readers. Esquire, The New Yorker and Vanity Fair all began to

emulate the contemporary innovations of the era.

Formalism and obsequiousness were out the window. In the words

of the old ballad, “The times they were a-changin.”

In 1928, Sheaffer stock was listed on the New York Stock Exchange.

Manufacturing operations were underway in both Fort Madison and

Kansas City. Sales and repair offices had been established in Chicago,

San Francisco, and New York – as well as in Canada and England.

An Age of Pure Vitality

Art Deco and Innovation
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Gold filled and chased ringtop pencil with patent applied



36
|||||

nitrate (celluloid) pens. This material was developed under the name

Radite. (Hard rubber, used until 1924 by Sheaffer, was not only eas-

ily broken but precluded the use of color.)

This Radite-bodied pen initially appeared in a black color; then

came the jade green version, followed by a complex filigree overlay

– a pocket-sized gem of a pen, seemingly straight out of an Art Deco

text. Later, Sheaffer introduced cherry red, bright coral red, black

and pearl, and the rare royal blue (1928).

Other pen manufacturers were stunned by Sheaffer’s bold mar-

keting strategy: at a minimum $8.75, the price was three times that

of most competitive products. Still, Sheaffer touted it as a better

investment and a better value than a less expensive pen. The

Company backed their iconic and colorful Radite pen with a lifetime

warranty. It proved to be a daring and successful move for Sheaffer.

His new pen became a dependable everyday necessity for all, instead

of a luxury item for the few. 

In short, during this period, the Sheaffer Pen Company initiated

changes in pen production that had other well-known penmakers

scrambling to duplicate. 

Toward the end of this decade, Sheaffer conceived another

great pen – the Balance fountain pen, launched and patented in

1929. Boasting a streamlined shape, this model was specially bal-

anced for writing ease. The concept was - and still is – unique. Selection of 3 Balance writing instruments in ebonized pearl Radite, Gold filled and nickel trim

“During this early 
20th Century decade, 
the first multi-colored 
Sheaffer fountain 

pens were produced.”



Clockwise:

Balance White Dot lever fill fountain pen in black and pearl marble with matching rod

stock / White Dot guaranteed fountain pens with Sheaffer Lifetime warranty/

Vintage glass desk set with fishing scene and White Dot lever fill fountain pen
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The Balance came in a variety of color choices during production

years. Many of the color choices were exceptional: green mottled,

gray pearl with red veins, blue and black with white veins, rose

glow striped and ebonized pearl.

In honor of this unique and commercially successful pen, the

Balance Lifetime Senior was reborn in 1997 as a Limited Edition. This

recreation of the rare original pen carried the famous White Dot

trademark symbol as an inlay on the cap’s crown.

Other major Sheaffer innovations to pendom in the Twenties

included production of the first desk sets and the first spiral-type

propel-repel pencil mechanism, capable of automatically expelling

the “stub” of lead at the end of its forward movement – a feature

still in use today with almost all spiral-type pencils.

The now-traditional White Dot was first applied to Sheaffer pens

in 1924. The identifying mark regularly appears on the upper por-

tion of the cap. This simple hallmark automatically draws the poten-

tial buyer’s eye to the line of Sheaffer pens on display and proudly

identifies Sheaffer quality when clipped in a jacket or shirt pocket.

The White Dot was first placed on the upper part of the cap on

the new Senior celluloid pens. The location was later changed to the

upper portion of the cap, just above the clip. (On the desktop pens,

the White Dot was placed near the end of the barrel.) 

The original purpose of the White Dot was to indicate that the

pen carried a Lifetime Warranty.  The first Sheaffer advertisements

Birth of the White Dot

Balance-style celluloid ringtop golf pencils  Clockwise from bottom: red veined silver gray marble,

marine green marble, and black and pearl marble
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Selection of gold filled and 14K engraved ringtop fountain pens with examples of chasing designs available
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from 1924 announced that the pens bearing the White Dot were

“Unconditionally guaranteed to work for a lifetime.” These ads were

accompanied by a logo showing the White Dot ringed in color to

draw attention to the symbol, with the slogan “Recognize the pen

for a lifetime with this White Dot.”

Yet another Sheaffer product born in the “Roaring ‘20s” was a

marvelous enduring invention: Skrip ink. This writing fluid was

specially formulated to avoid problems of pen erosion caused by

acid-based inks. The remarkable effect on the general public was

that, shortly after its commercial introduction, buyers asked

specifically for a bottle of “Skrip” instead of “ink.” The bottles were

glass and changed their shape and label design over the years;

nevertheless, the requests remained, “Skrip, please,” not just “ink.”

The ingredients of Skrip writing fluid were so secret that sup-

pliers shipped them by a code number, instead of the name of the

material. Only a few persons in the Company’s laboratory knew

the formula.

Letters to the Company over the years even suggested that Skrip

was used for more than simply filling a pen. For example, a ply-

wood manufacturer, having discovered that red Skrip was ideal for

marking his product, wanted to purchase it by the barrel. During

WWII, when nylons were difficult to find, enterprising women

found that brown Skrip, if painted skillfully on the back of the legs

in the proper amount, could pass for the nylon’s seams.

The consumer public saw that the combination of writing with a

lever fill pen and Skrip was the best method to load ink safely with-

out having to resort to a messy eyedropper and unwanted stains. It

was a value-added advantage for both buyer and manufacturer.

All these innovations helped prepare the Sheaffer Pen

Company to meet and weather the next decade - with the Great

Depression looming.

Balance cutaway pens showing the "inner workings"

Ink or “Skrip”
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Hand-engraved sterling silver pencils and one hand-enameled and lacquered gold filled metal pencil

Hand-engraved sterling silver pencils and one hand-enameled and lacquered gold filled metal pencil

Balance ebonized pearl lever fill pen with Feathertouch nib introduced in 1931
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Sheaffer’s Limited Edition Roaring 20’s model (2008) paid tribute

to the trends created and the advances made during that exciting

“age of pure vitality” – all by means of a miniature mural covering

the surface of the pen.

The engraved pictorial begins on the cap. At the right side of the

clip is Walter Sheaffer who founded the firm in 1913 (as described

in the previous chapter), using the then-novel method of a lever to

compress and decompress a rubber ink sac inside the barrel of a pen.

Below this figure is a family of new immigrants gazing at the Statue

of Liberty in New York Harbor. Following is an image of the Spirit of

St. Louis, piloted by Lindbergh on his solo trans-Atlantic flight. In an

engraved film splice, we are reminded of the great advances made

in the movie industry.

The Roaring 20’s mural continues on the sterling silver barrel with

several engravings evocative of the decade: the W. A. Sheaffer Pen

Company manufacturing plant in Fort Madison; the word JAZZ, let-

tered in Art Deco style and a baseball player. Also included are

images of a “flapper,” symbolic of women’s changing role in society

as well as an engraving of the iconic Art Deco Chrysler Building. Just

above that is a ticker tape image symbolizing the making and break-

ing of this prosperous and carefree decade.

The limited edition of this splendid pen model, consisting of 1913

items (1108 fountain pens and 805 roller balls) was produced in ster-

ling silver, hallmarked by London’s Goldsmiths Company. The nib is

encrusted in 18K gold and plated with palladium. It is presented in

a box of rich cherry wood. The fountain pen comes with a piston fill

convertor to allow for filling from a bottle – staying true to a pen

that marks the special era for which it is named.

The Roaring 20’s Pen

Sheaffer Limited edition Roaring 20’s, (2008)





Variety of Sheaffer Skrip containers including: 1929 hard rubber traveling Skrip, air-sealed and with hand-turned threads; V-Black Skrip used in WW II for pho-

tostatting; and Skrip Top-Well bottles (first introduced in 1933)
44
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THE DECADE
OF THEGREATDEPRESSION

’30
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The 1930s ushered in a decade of economic and social turmoil

along with grueling poverty and much introspection. This combina-

tion of circumstances found its greatest reward in meeting chal-

lenges and discovering opportunities. The Sheaffer Pen Company,

for its part, managed to confront the crises of the Great Depression

with new technology and design, keeping the Company profitable

while numerous other companies, including many competitors, were

forced to close.

This Post-World War I era affected the entire world. In the U.S.,

bankruptcies and the 1929 stock market collapse had such a devas-

tating effect on labor that the economy was in grave peril. There

were simply no jobs.

These difficult times generated such fear and angst in the gener-

al populace that, in 1938, when Orson Welles aired his Halloween

radio program, an adaptation of H.G. Wells’ War of the Worlds, lis-

teners panicked, believing the “Martian invasion” was real. 

As the new decade crept along, the banking system began to

recover; industrial activity was regenerated; social and economic

structures were revitalized, and employers believed they might be

able, once again, to map out a viable future. 

Even with all the general tumult of the Great Depression, this was a

decade of great accomplishment. In the early 1930s, an American

astronomer, C. W. Tombaugh, discovered a new planet in the solar sys-

tem – Pluto. In 1934, a DuPont Company chemist invented a new syn-

thetic fiber called Nylon. This fiber would revolutionize the textile

industry and a number of other industries as well. The American movie

industry promoted Technicolor and the use of color photography. This

was the era of  such epic films as Gone With the Wind (1937) and The

Wizard of Oz (1939). King Kong (1933) dramatically featured the new

Empire State Building – the tallest edifice in the world at the time.

The W.A.S.P. Clipper fountain pen

Opposite page: Examples of one of Sheaffer’s inexpensive lines of 

fountain pens and pencils with rod stock not known to have been used
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In architecture, New York’s breathtaking Empire State Building

was rivaled for size and beauty in 1937 by the magnificent Golden

Gate Bridge, guarding San Francisco.

The fastest steam locomotive in the world was built in England.

Operated by the London North Eastern Railway, No 4468 Mallard

consistently hauled trains at over 100 mph. Also in England, the first

radar was patented by Robert Watson-Watt. Germans Otto Hahn,

Meitner Lise and Fritz Strassman achieved the first nuclear fission.

In the sphere of the arts, some famous (and historical) works

appeared, marked by the desire to both denounce and echo the real-

ity of a convulsed world. The Social Realist Movement appeared in

the U.S. in the media of Dorotea Lange, Paul Cadmus and Russell Lee.

Mexican Muralism, a new art genre, was created and popularized by

Diego Rivera, Jose Clemente Orozco and David Alfaro Siqueiros.

Meanwhile the Art Deco Movement continued to broaden its

forms, both in furnishings and luxury articles such as jewelry, wrist

watches and writing instruments.

“Although the
famous Balance
pen was created 
in 1929, it was
not until the 
following year 
that it reached 
the market.”

Balance mechanical pencil in black / Demonstrator pencil

Opposite page: Unusual vintage desk set with 3 Lifetime pens in gorgeous 

veined marble / Sheaffer was the first company to produce desk sets
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Sheaffer Pens
It was Art Deco that would chart the design course for the

Sheaffer Pen Company during this era, but Sheaffer had no inten-

tion of revising either its standard of quality or the successful mar-

keting strategies that had become synonymous with its reputation.

Although the Balance pen was created in 1929, it was not until

the following year that it reached the market. This spindle-shaped,

well-balanced pen was elegant and quite sophisticated for its time;

plus, it came in a variety of appealing colors – obviously a key

attraction to buyers.

In 1931 Sheaffer launched a revolutionary nib known as the

Feathertouch. Both sides of this nib could be used. One side would

lay a medium-sized line; the other side would lay an extra-fine line.

This was an extraordinary innovation for its time.

1934 saw the appearance of a pen totally different from the

Balance . This was the W.A.S.P. Clipper, featuring a geometric design,

somewhat longer and slimmer than its successful predecessor.

Sheaffer also introduced a new ink filling mechanism in this pen.

This was the Vacuum-Fil, which would be used on later models too.

A new Sheaffer propelling pencil with an extendable exposed

eraser, the Fineline, appeared on the American market in 1938. The

following year, the firm introduced a new “comb” type feed for its

fountain pens.

It was evident during the first dark years of the ‘30s that Sheaffer

worked tirelessly to build a new future for the Company. Engineers

and chemists labored side by side to produce the innovative

Feathertouch bi-directional nib, the Top-Well Skrip bottle, the suc-

tion-filling mechanism, the transparent viewable ink reservoir, the

Fineline pencil and the line of Para-Lastik adhesives.

Another example of Sheaffer sub-brands: the Craig, named for the founder’s son, Craig R. Sheaffer
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Balance lever fill fountain pens and pencil in red veined silver gray marble Radite
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Radite Balance 3-25 set and 3-25 Lady Balance in uncommon blue and black with white vein  Lever fill  Gold filled trim
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Balance lever fill fountain pens and pencil in iconic Sheaffer Jade green with matching rod stock
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From the beginning, the W. A. Sheaffer Pen Company was heavi-

ly invested in its employees, their health, their families, and the

well-being of the Fort Madison community. 

The Company provided a well-outfitted Clubhouse and Park for

its employees and their families. There were numerous Company-

sponsored athletic teams, picnics, dances and holiday parties. The

Sheaffer Pen Company promoted employee involvement in all

community activities, including, in later years, the Tri-State Rodeo

and Junior Achievement. 

Sheaffer’s was one of the first companies to introduce a profit-

sharing system for its employees. 

There was an employee-management relations council (WASPCO),

a retirement plan and an accident-prevention plan. (A safety report

issued in 1963 stated that the Company’s accident frequency rate

was less than one-third the national average for similar industries.)

In 1938, W.A. Sheaffer, then in his seventies, transferred the firm’s

operational responsibility to his son Craig. As the new President of the

Company, Craig R. Sheaffer would provide a seamless transition of

innovative leadership into a new decade.

Prototypes and items not put into production

Sheaffer Pen: 
A Community-Minded Employer
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Balance White Dot fountain pens in brown and green stripes with an advert touting the “genuine Lifetime pen”
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Inexpensive Fineline pencils with pearlized cap and exposed adjustable eraser with later patent for eraser mechanism (1965)
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Colorful die cut cardboard motion display demonstrates the ease of the Sheaffer One-Stroke Vacuum-Fil action
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White Dot lever fill Triumph pen  Gold filled trim  Wrap-around Triumph nib  First introduced in 1942, it was Sheaffer's NEW Lifetime nib
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Every decade is marked by its outstanding historical events and

the decade of the 1940s was certainly no exception. The U.S. entry

into World War II had an impact on virtually every aspect of

American society.

Since many famous fashion houses in Europe had been forced to

close their studios, New York City gladly assumed the role as the new

fashion center with a new “American look.” Claire McCardell adopt-

ed fabrics not in demand by the military. Cotton denim, jersey, ging-

ham and calico were functional and comfortable for everyday wear.

Rayon was the new widely-accepted fabric of choice because of its

versatility; it did not shrink or crease and could be produced in either

light or heavy weights. Fabric designers substituted wool blends

made of recycled wool and rayon in place of wool.

Film Noir, a film style that incorporated crime dramas with dark

images was popular. The Maltese Falcon and Casablanca are classics

from this period and helped launch the careers of legendary actors

such as Humphrey Bogart and Ava Gardner.

Swing Music and the appearance of “The Voice” – Frank Sinatra,

swayed the emotions of the age.
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Craig Sheaffer was now the head of the Sheaffer Pen Company, and

while still firmly dedicated to the philosophy and counsel of his father,

Walter, adopted a course of both restraint and renewal for the firm.

Despite the wartime difficulties of acquiring materials for pen pro-

duction, Sheaffer successfully launched a new Triumph line of pens

with a special sheath-type circular “wrap-around” nib with a welded

mounting end spun onto a point holder.

In 1941, the decorative bands on all desk pens and pencils were

discontinued to preserve raw materials. 

In May 1942, the shortage of basic materials for the production of

pens, coupled with the patriotic demands of the country, compelled

the Company to manufacture war material at a former Fort Madison

paper mill that had recently been acquired and renovated. Sheaffer’s

war efforts were promptly distinguished for its workers’ skill and ded-

ication to both quality and quantity. In 1944, the Sheaffer Pen

Company was presented with its first prestigious Army Navy “E”

Award in recognition of its excellent wartime performance. (The Army

Navy “E” Award was presented to only four per cent of the companies

doing war work at that time.) Seven employees, representing all other

Company employees, accepted the token pins, presented before a

crowd of 5,000 - 6,000 people.) 

A Sheaffer pen salvaged from the USS Oklahoma, at the bottom of

Pearl Harbor, was used by a Toledo, Ohio printing and paper compa-

ny to inscribe special promotional material in its WW II Victory Bond

sales drive. Each bond sold in this manner was accompanied with a

decorative Christmas envelope, lettered with the recovered USS

Oklahoma Sheaffer pen. Each envelope read: “So there’ll always be a

peaceful Christmas, My Victory Bond Gift to you.”

Touchdown filler in a later production Sheaffer Skrip bottle demonstrating

how the pneumatic filling system functioned / Round Fineline Skrip set "for

use with any 2 oz. Top-well bottle of Skrip"

Sheaffer’s New Era
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Selection of Tuckaway pens and pencils  Available in a variety of styles and colors   Also available in either Touchdown or Vacuum-Fil
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Pens and pencils with military clips sat lower in a uniform pocket to meet military regulations. / 1,000,000th bomb fuse produced by the Sheaffer Pen Co. and dated July 9, 1943



During the war, the number of female employees increased steadi-

ly as the male employees were inducted into military service. By

1944, four hundred ninety workers had been called up - four of whom

earned Gold Stars for bravery.

Unable to satisfy dealer orders for Sheaffer pens and pencils during

this period, President Craig R. Sheaffer issued the following public

statement: “. . .  Judged by all pre-war standards, the Sheaffer mer-

chandise that will be available to the public in limited quantities in the

months to come will be finer, more beautiful, and functionally better

than any handwriting instruments we have hitherto manufactured.

They will give the purchaser the most for his money. . . We hope that

the discriminating will keep this in mind when a Sheaffer dealer, for

lack of Sheaffer merchandise, offers a place on his ‘reservation’ list.”

With World War II finally over in 1945, Craig spearheaded an inten-

sive Company effort to regain the ground lost in the field of writing

instruments. An ambitious strategy of renewed growth and expansion

included the opening of two new plants in Quincy, Illinois and Mt.

Pleasant, Iowa. The Fort Madison plant quickly returned to normal

operations and an old button factory in the same city was purchased,

remodeled and pressed into production. There were plans for a strong

marketing campaign, sales drives worldwide and for new equipment.

A particularly significant improvement was the installation of

equipment to mold pen caps and barrels. This molding procedure not

only reduced production costs but also substantially improved the

durability of the writing instruments.

Another writing milestone in the 1940s was the introduction of the

ballpoint pen to the public. First invented in Europe and later developed

in Argentina, this revolutionary writing instrument was also used in

high-altitude aircraft, with the objective to reduce ink leakage.

Following the war, the ballpoint was introduced to the mass consumer

market, while still in the developmental stages, leaving much to be

desired as a dependable writing instrument. However, this proved to be

only a temporary stumbling block. The ballpoint pen was here to stay. 

Army-Navy Excellence plaque with a selection of later writing units

70
|||||



71
|||||

From a double desk set: 1 of 2 matched Sheaffer fountain pens used to sign the United Nations Charter



"Sheaffer’s first ballpoint pen was     
called ‘RAI’ Stratowriter and 

was a streamlined, gold filled,
button-actuated model."

Variety of fountain pens with two-tone 14K Triumph nibs and mechanical pencils

Sheaffer’s first ballpoint, a retractable gold-filled metal writing

unit, was manufactured and sold in 1946 – the “RAI” Stratowriter. The

Stratowriter used an oil based ink and a one millimeter writing ball.

An interesting detail from this era was the introduction of a minia-

ture version of a Sheaffer pen - the Tuckaway, an obviously Art Deco-

styled line of pens, with a redesigned “stubby” clip (complying with mil-

itary regulations requiring the pen to sit lower in the shirt pocket). The

model numbers generally coincided with the suggested retail price. For

example: No 875 was $8.75; No 1000 was $10.00; No 1250 was $12.50.

The post-war period is particularly notable for numerous new and

successful Sheaffer launches including: Masterpiece, Crest Lifetime,

Premier, Statesman, Admiral, Milady, Sovereign, Lady Sheaffer,

Craftsman, and Junior.

The colorful synthetic materials, the combinations of precious met-

als and the novel Art Deco-based pen styles of this period still charm

us today. When these aesthetic qualities were skillfully combined

with the precision engineering so inexorably linked to the Sheaffer

brand, they proved to be among the best and most collectible writing

instruments of the 1940s.

Toward the end of the decade, Sheaffer once again surprised the

writing instrument market with a quantum technological leap for-

ward: the Touchdown ink-loading system. 

This decade ended with a general belief that the future shone

brighter and more promising than it had for a very long time.
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“RAI” Stratowriter - Sheaffer's first ballpoint pen  Gold filled metal with a button twist retractable refill
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Sheaffer Transitional Balance fountain pen, salvaged from the USS Oklahoma at the bottom of Pearl Harbor  Shown with the 1,000,000th bomb fuse, produced by the W. A. Sheaffer Pen

Company on July 9, 1943
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Brown striped Sheaffer lever fill pen recovered from the wreckage of the USS Arizona – 18 months after it was sunk

on December 7, 1941  Shown with bottle of WW II Sheaffer V-Black Skrip
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Following two decades of continuous efforts to overcome limita-

tions and restrictions in the U.S., Americans in the 1950s enjoyed a

general resurgence in the arts, the economy, technology, architecture,

and fashion. This was the long awaited rebirth promptly coined “the

American way of life.”

Music experienced an exciting revolution. This was the age of “The

King of Rock ‘n Roll” – Elvis Presley and a number of others includ-

ing: Bobby Darin, Pat Boone, Ray Charles and Chuck Berry, the likes

of whom had virtually replaced the Big Band sound of the 40s.

The movie industry introduced the “star system” in its studios,

playing on the glamour of the leading actors and actresses rather

than the story line itself. Following these storied idols provided the

public with fanciful hope and enthusiasm that had been lost during

the previous two decades.

On the other side of the Atlantic, a parallel process was transpir-

ing. Obviously, the post-war advances in communication and the

surging airline industry were major catalysts. These two develop-

ments, for instance, opened the door for Sheaffer to host its

International Convention in Fort Madison in 1956. Representatives

for the brand from seventy countries around the globe met and min-

gled for the first time. Sheaffer distributors from Asia, Africa, Europe,

Latin America and Australia attended, as well as representatives from

Canada and Mexico – Sheaffer  had gone international.

Rare PFM (Pen For Men) Demonstrator  Oversized snorkel with Sheaffer's exclusive inlaid 14K

nib  Gold filled trim  PFM I-PFM II burgundy barrel / Salesman's "Select a pen for every pur-

pose" aid aimed at sales of the Snorkel Autograph, Snorkel Sentinel and Snorkel Valiant

Opposite page: Green PFM IV  Rare PFM Demonstrator  PFM I-PFM II burgundy barrel

Sheaffer’s 
Presence Worldwide





In 1951, cognizant of the Company’s history of technological achieve-

ments, and celebrating the construction of a new main state-of-the-art

manufacturing plant, Craig Sheaffer decided to commemorate the

occasion by sealing a time capsule in the wall of the lobby of the new

building; the time capsule would be opened fifty years later. (In 2001,

the capsule was duly opened. It contained a single pen set and a pho-

tograph of W.A. Sheaffer with his father, J. R. Sheaffer, standing in

front of the family jewelry and music store in Bloomfield, Iowa – prior

to W. A. moving to Fort Madison.) For Craig Sheaffer, these items rep-

resented the firm’s heritage and the steady, successful course the

Company had pursued to 1951. The items also prodded the Company

to hold fast to its original tradition of precision engineering, coupled

with innovation, dependability, and artistic form.

All the positive indicators at the outset of this decade generated

a framework of enthusiasm and stability in the Sheaffer Pen

Company. The Sheaffer models produced during the 1950s reflect

the feeling of optimism in the country’s economic growth and the

exuberance of the consumer. The advances in technology and the

aesthetic explosion of Art Deco in architecture and industrial design

created an additional impact.

In 1951, the fifty-millionth Sheaffer pen rolled off the assembly

line to meet the burgeoning world market demand for high quality

writing instruments. This fifty-millionth pen, a symbol of the progress

possible when management and employees worked together, was

presented to the factory employee with the most seniority: a woman

who had first started working at Sheaffer in 1916. She had seen phe-

nomenal changes over the previous thirty-five years; hard rubber and

lathe-turned caps and barrels were now plastic and injection mold-

ed. The Company’s sales volume had increased over one hundred

times what it had been in 1916. The new $3,000,000 plant, ready for

production in 1952, was designed to produce the best and the finest

Salesman's "Select a pen for every purpose" aid, open to “Sheaffer’s Autograph Snorkel Pen”

Opposite page: Lady Sheaffer fountain pens and pencils, first introduced in 1959
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Sheaffer writing units ever,  while at the same time providing a safe,

healthy, and pleasant work environment for its employees.

Piggy-backing on the Touchdown filling mechanism developed and

introduced in the previous decade, Sheaffer announced its incredibly

innovative Snorkel pen line in 1952. The Snorkel, named after a sub-

marine periscope tube, incorporated the Touchdown filling mecha-

nism with an extensible filling tube to eliminate immersing the point

and feed when filling. (First-year Snorkels boasted a gold filling tube

and are a “must have” for serious pen collectors.) Clear plastic Snorkel

demonstrator models were frequently used by Sheaffer representa-

tives to demonstrate the new Snorkel technology to customers. The

innovative mechanism defied pen-filling logic as the pen filled on the

downstroke. Snorkels can be found with both conventional and

Triumph nibs in both 14K gold and palladium.

The Lady Sheaffer, introduced in 1958, was designed especially

for women as a fashion accessory. The model had the already-

popular cartridge filling system, but was quite revolutionary in its

styling. It was available in a wide variety of colors, finishes and

trims. The clipless model could be stowed safely in its own pouch

in a lady’s purse.

The iconic and highly collectible PFM (Pen For Men) was developed

and introduced in 1959. This large diameter pen was the first

fountain pen ever to have an “inlaid” nib molded directly into the

gripping section. The PFM is strikingly innovative in appearance,

while incorporating the Touchdown mechanism and extensible

filling tube for a clean, easy filling process.

For the Sheaffer Pen Company, the 1950s proved to be a decade of

innovation, growth and stability in a global market.

Selection of various Fineline Division writing instruments / Lady Sheaffer clipless fountain

pens (3 shown of many patterns)  Original finishes designed for women  Cartridge fill

Opposite page: Snorkel Valiant cutaway in pastel green with 1st year snorkel tube  White Dot,

gold filled trim and wide cap band
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Pastel colors - so typical 
of Art Deco in architecture 
and High Fashion - can 
be seen on the Sheaffer 
“Valiant Snorkel” 
and the “Sentinel 
Snorkel.”
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2 Statesman Snorkel fountain pens  Gold filled trim  Palladium silver Triumph nibs  2 TM (Thin Model) pencils  Clockwise: Buckskin, Fiesta Red, Pastel Blue, Sage Green
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Lady Sheaffer Skripsert Fountain pens  Note the later Lady Sheaffer nib.

4 of the 19 Lady Sheaffer Skripsert designs available



3 Lady Sheaffer Skripsert instruments, each with a different jewel-design cap end  Cartridge fill

Black PFM III



“Selling points” advert, 1951
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PFM Snorkel demonstrator in clear plastic with Sheaffer’s first 14K inlaid nib  Gold filled trim  PFM advert / Opposite page: Valiant TM advert, 1952
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Curvaceous screen idol Marilyn Monroe died tragically in this

decade and a group of young musicians – The Beatles – were dis-

covered, with their distinctive “Liverpool Sound.” “Beatlemania”

and London’s Carnaby Street fashions dominated nearly every

country in the world.

The 1960s were indelibly marked with turbulent events. This was

the decade of the Vietnam War, Mao Tse-Tung’s Cultural Revolu-

tion, the deaths of John Fitzgerald Kennedy, Martin Luther King,

and “Che” Guevara in Bolivia. Fidel Castro’s Cuba allied itself with

Khruschev’s U.S.S.R.

While the world was experiencing profound geo-political transfor-

mations, humankind was looking up at the stars with increased inter-

est. It was not enough to study the Universe through dusty old books.

The first photographs of Earth were snapped by Russian satellites;

then, shortly thereafter by the U.S. satellite, Tiros I, which transmit-

ted the first images of Earth taken from space for all to see. The Space

Race between the U.S. and the U.S.S.R. during this period heated to a

frenetic pace, with both countries competing to be first in space

technology and astronaut achievements.

A most spectacular feat took place on July 20, 1969 when two

American astronauts – Neil Armstrong and “Buzz” Aldrin, landed the

lunar module on the surface of the moon while a third crew member,

Michael Collins, circled the Command vehicle for some twenty-two

hours awaiting their return from the momentous exploration.

Armstrong, upon stepping out of the Module onto the moon’s surface,

uttered the phrase that was heard around the world, “That’s one small

step for a man, one giant leap for mankind.” 

Production inventory identification tags for Lady Sheaffer fountain pens

Opposite page: Black and chrome cartridge fountain pens: 1 with conventional nib and

1 with bottle-nosed nib

Profound 
Changes Worldwide
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The Hippie Movement sprang up, and its social and cultural expres-

sion, its “Flower Power,” would endure throughout the decade. The

year 1969 saw the wildly memorable Woodstock concert in New York

State, an event that made a lasting impression on an entire genera-

tion of young people because the decade was, after all, the decade of

youth – of their rebelliousness and their hope in those troubled times.

The 1960s were important years for Sheaffer also. In 1963, the

W.A. Sheaffer Pen Company celebrated its 50th  Anniversary. The gala

event was attended by a number of celebrities who lauded the coura-

geous leadership and foresight of Walter A. Sheaffer and his son,

Craig. In commemoration of this special anniversary, Sheaffer

launched a new Lifetime pen, the first since 1947. During the 1960s,

a number of circumstances dictated a change in the course of the

Company. 

Early in the decade, Craig Sheaffer died, leaving behind a sense of

great loss within the Company. Walter Sheaffer II was the first to suc-

ceed Craig as President. Then, in 1964, Walter II was named Chief of

the Governing Committee; and for the first time in the history of the

Company, a President from outside the Sheaffer family was named –

John Keenan. Two years later, in 1966, following months of negotia-

tions, Sheaffer’s stockholders voted to sell the brand to Textron, Inc.

– a corporation based in Providence, Rhode Island that produced and

marketed a variety of consumer goods. As a part of the Textron

organization, Sheaffer was one of twenty-five operational divisions

and companies producing and selling well-known consumer products.

Solid brass base with agate inset  P30 Electroplated fountain pen with 14K nib - Part of

Connaisseur series

Opposite page: Sheaffer simulated pewter and green leather desk ensemble -Ballpoint pen and

ashtray / Solid walnut, orange Art Deco desk base and matching ball point

Sheaffer 
Celebrates 50 Years



97
|||||



In 1961, the Company introduced a retractable ballpoint pen with

a Safeguard actuating mechanism on the clip itself. This ingenious

innovation made it impossible to clip the pen in a shirt or jacket

pocket when the writing tip was extended. The “reminder clip” thus

prevented unwanted ink stains. 

Another success during this decade was the series of eight desk

sets custom-designed for Sheaffer by Lenox, world-famous maker of

fine china. Sheaffer completely redesigned the Skripsert pen for this

series, which is highly valued by pen collectors today.

Other significant examples of Sheaffer technological research and

development in writing instruments during this period, included the

Smooth Squeak color markers which ensured the user a steady, con-

sistent line without gaps; the Guys and Dolls line, a large diameter

colorful pen with flat cap and barrel ends; the PUT-ABLE desk set

with adhesive base that could be securely applied to almost any sur-

face anywhere. The first pen in the Vintage line was also born during

this decade. Interestingly, this pen recreated the early writing instru-

ments by W. A. Sheaffer at the start of the 20th Century.  Sheaffer’s

Research and Development team developed a “convertor” for use in

cartridge pens, thus adding a self-filling option.

Special Snorkel desk sets were designed for the Lincoln Historical

Associates. Each contained an authentic piece of original brick from

Abraham Lincoln’s Springfield, Illinois home, purchased by the State

of Illinois in 1954. The best pieces were treated with a preservative

before mounting them on a desk base. Former U. S. President Richard

Nixon was one of the owners of these prized desk sets. 

In this decade, Sheaffer’s traditional role of Research and

Development was boosted by an R & D expansion and related staff

training. Technological advances and a thirst for new products by
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Square Lenox china base with Lady Sheaffer desk pen

Opposite page: Cartridge fountain pens in bright colors / Chrome and black pencil



85
|||||



consumers were familiar factors that Sheaffer had always dealt with

well. Intent on demonstrating that its historical ability to produce

quality, well-designed writing instruments was alive and flourishing,

the Sheaffer Pen Company, now a division of Textron, Inc., was ready

to meet the challenge.

The same Sheaffer tradition of creating modern, state-of-the-art

writing instruments, while respecting the history that identified the

brand, would continue to be perpetuated during the 1970s when pen

design would once again take center stage. . . 

Guys & Dolls line of large diameter pens with flat ends Similar in design to much earlier Lifetime

pens  Precursor to NoNonsense line

Opposite page: Sheaffer Lenox china desk set  Shell-shaped base Fountain pen



“Another Sheaffer novelty 
in this decade and the next 

includes a series of desk 
sets with fine Lenox 

porcelain china 
bases.”
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“Reminder clip” ballpoint pens  Left: with perpetual calendar  Right: with White Dot
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Advert: Sheaffer writing accessories
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’70
THEDAZZLING

70S
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Illi style desk base and bookends  Distinctive sculptured stone base, designed by noted painter and sculptor, Rodney Winfield  White Dot fountain pen
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Although the Modernity Movement was conceived earlier in the

20th Century as artistic, musical, literary, and architectural, it was

only in the 70s that the design of each object manifested itself in

both private and public spaces.

In practically every aspect of modern life, cosmopolitan visual aes-

thetics swept in a new wave of change in the 1970s with respect to

shapes, styles, colors and materials (like plastic and lightweight alloys).

Pop Art and Minimalism – the last two artistic movements to be con-

sidered in Modernism – began to shoulder aside Art Deco that had held

sway in the modern aesthetic scene for quite some time. Andy Warhol,

with his flamboyant flair for pop artwork, became an icon of the period.

Young people danced to Disco, Symphonic and Melodic Rock with

themes based on medieval tunes and harmonies. Even old hymns

were rejuvenated and syncopated. Rhythms from the Caribbean and

Brazil, such as the Lambada, Calypso and Bossa Nova were popular-

ized. The Argentine Tango became a familiar sound in the U.S.,

Europe, and even Japan.

Many moviegoers believe that the 70s produced some of the best

films ever. Among the most remarkable are Woody Allen’s Manhattan,

the science-fiction Star Wars series. Audiences around the globe

thrilled to Rocky, Apocalypse Now, and the great musical movie All

That Jazz. Not to be forgotten either are A Clockwork Orange, The

Godfather, Straw Dogs, and Carrie. 

Medical science made great strides in both technology and

nuclear medicine. Non-invasive imagery such as Ultrasound made

it possible to diagnose various illnesses and conditions in the

human body. In 1972, the first computer-assisted tomography was

clinically tested in the U.S. and Great Britain. The first successful

Magnetic Resonance examinations in humans were performed in

1977 by an American doctor, Raymond Vahan Damadian. Today,

these revolutionary 1970s medical breakthroughs are commonly

utilized the world over.

Major developments, notably in computers and other electronic

devices, supported miniaturization - thus reducing cost. This was

due primarily to the introduction of micro-circuitry and the use of

silicon chips to form integrated electrical circuits. A significant end

result was the disappearance of Processing Centers for large compa-

nies and the appearance of desktop computers in small businesses

and private homes.

Yet another breakthrough in this dazzling decade came with an

Anglo-French venture: the supersonic Concorde. Flying at stratospher-

ic heights, this modernistic airplane made it possible to connect people

in Europe and North America in a mere three hours and forty minutes.

NASA’s Space Program continued to flourish with photographic

fly-bys to Venus, Mars, Mercury, Jupiter and Saturn. In 1975, astro-

nauts from the U.S. and the U.S.S.R. rendezvoused in Space. 

Modernism Peaks

Opposite page: The Targa line offered more than seventy different finishes including

brushed steel, engraved sterling and solid gold. Available in regular Targa and slim

Targa  Fountain pens with inlaid nibs  The Targa line also included ball points, mark-

ers, roller balls and pencils.



Sheaffer Targa 1005 fountain pens in Classic and Slim diameters (1981)

Sheaffer Targa 1000 fountain pen and ballpoint  Chrome plate
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Targa regular and slim fountain pens in highly desirable metal finishes  Note the factory tag on the 1005 model
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Beautiful polished agate AG40 double desk set
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Petrified wood base with B5 ballpoint pen
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Sheaffer Special Limited Edition desk set, commissioned from Royal Doulton  5,000 pieces  White Dot, cartridge fill fountain pen Handmade, hand decorated

porcelain desk set in original presentation box
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Close up: Sheaffer Special Limited Edition desk set, commissioned from Royal Doulton
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“Sheaffer
marketed the

retro-designed
Nostalgia – a
high-quality
filigree pen,

reminiscent of
the 1920s 

– originally
available in

sterling silver
and gold.”
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Nostalgia and Innovation at Sheaffer
In 1970, in keeping with the celebration of producing fine writ-

ing instruments for more than sixty years, Sheaffer marketed the

retro-designed Nostalgia – a high-quality filigree pen, reminiscent

of the 1920s – originally available in sterling silver and gold models.

Both models featured a 14K gold nib.  When George H. Walker Bush

was inaugurated the 41st President of the United States in 1989, a

friend presented him with a Sheaffer sterling silver Nostalgia foun-

tain pen engraved with his initials: G.H.W.B.

After a decade of intensive research and design in the ‘60s, Sheaffer

in the ‘70s was ready to meet public demand for hi-tech, visually-

pleasing products among writing instruments. In high contrast to the

Nostalgia, Sheaffer created the modern Targa line of pens – an

absolutely new minimalist design that incorporated a highly-func-

tional finish. The Targa fountain pen with its inlaid nib (as originally

introduced in the PFM) was first launched in brushed steel in 1976.

The 1970s Targa Collection marked a dramatic change in Sheaffer’s

pen design: from spindle-shape to absolute geometry; from heavy to

delicate; from dark hues to bold and bright – over seventy different

finishes in all. Even the heretofore iconic Sheaffer clip was redesigned

for the Targa Collection - replaced with a unique and very attractive

slotted clip bearing the quintessential Sheaffer White Dot. 

Among the notable models was the Targa 1000, a chrome-plated

pen boasting a lined pattern, chrome trim and a steel nib available in

XF, F, M, B, and S point grades. Sheaffer also produced a Targa 1000

ball point. The Targa 1005 was a later gold-plated model with a sim-

ilar lined pattern and gold clip. As with the Model Number 1000, all

point grades were available. Model 1024 in sterling silver had verti-

cal-line engraving and chrome-plated trim. The 1097 Targa

Masterpiece, produced in France in 1982, was an 18K solid gold pen

with “basketweave” engraving. The “basketweave” design was the

second and most popular of the Targa Masterpiece designs. 

In March 1976, the Company founded by Walter A. Sheaffer merged

with the Eaton Paper Company in Pittsfield, Massachusetts. Eaton, a

Division of the Textron Corporation, was a well-known brand in the paper

industry, founded in the previous century. It produced a top-grade line of

products for domestic and corporate use: fine stationery, file covers, per-

sonal diaries, calendars and accounts books plus myriad other printed

materials for offices and schools. Sheaffer Eaton moved corporate head-

quarters to Pittsfield.

Besides maintaining its home office and a manufacturing plant in

Pittsfield, the Sheaffer Eaton Division had production sites in Fort Madison,

Iowa; Pawpaw, Michigan; and McMinnville, Tennessee. Additionally,

Sheaffer Eaton secured foreign licenses and opened a number of offices

and plants outside the U.S.

The 1970s was an era when Modernity was “king” and Sheaffer Eaton roy-

ally hit the mark with its quality, aesthetically-pleasing writing instruments.
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CHANGING TIMES
IN THEELECTRONIC

ERA

’80
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In the 80s, the word “technology” came to be widely associated

with all the new consumer gadgets appearing on the mass market. A

seemingly endless stream of electrical and electronic products was

considered “indispensable” in both the home and the office. Personal

computers, microwave ovens, VHS movie cameras, the Walkman and

the Fax machine are only a few such gadgets.  These handy, highly-

appreciated objects brought with them the advantage of immediacy,

practicality, and independent action – apart from the fact that they

were also viewed as status symbols. Scientists and engineers achieved

major breakthroughs in this cybernetic race and managed to insert the

microchip into the consumer goods market. Video games appeared in

the 1980s as a new digital culture. Today the digital culture has grown

exponentially to provide a new way of learning, of interaction, of

thinking, of entertaining, of distracting...

“Contemporary” art appeared on the scene - not as a school or

movement as such, but more of a trend, not directly connected to

aesthetics. Contemporary art, music and dance became familiar

modes of self-expression. The age can best be described as purpose-

ful and revisionist – and noticeably free from academicism.

In the mid-80s, the relationship between the two world superpow-

ers (the U.S. and the U.S.S.R.) warmed considerably, largely due to the

policies known in the West as Glastnost (transparency of leadership

in the public sector) and Peristroika (political, social and economic

restructuring). The most telling symbol of this breakthrough between

the two great powers was the tearing down of the Berlin Wall in

1989, signaling the end of “the Iron Curtain” which had divided

Europe since the end of WW II.  Moving forward, many companies

including Sheaffer would be able to tap into new markets thanks to

this momentous occurrence.

Another noteworthy development in the 80s was the appearance

of multi-media conglomerates. The giant television network CNN

made its debut as an overriding news and entertainment medium –

airing “live” on all of the continents of the world.

Opposite page: TRZ fountain pens with TRZ progressive nib die  The TRZ

was introduced first only as a ball point and later transitioned to a foun-

tain pen and roller ball
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Crest line  Modeled after the iconic Triumph with conical style nib  Available in laque, nova laque, opalite and metal finishes, including 23K gold electroplate, palladium and sterling silver
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Closeup:  Crest line  Modeled after the iconic Triumph
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During this decade’s early years, Sheaffer Eaton R & D engineers

continued to update and improve its line of writing instruments. A

notable contemporary design trend for a medium-priced line

appeared in 1981 under the name TRZ. The following year, an inno-

vative propelling pencil featuring continuous feed and a push-button

mechanism was introduced. 

At the same time, new facilities were designed with the express

purpose of applying the very popular writing instrument finishes in

colorful lacquer and enamel. Sheaffer’s “Laqué” writing instruments

were finished with seven individually buffed coats of lacquer. A “clean

room” was designed for the Fort Madison plant to perform lacquer-

ing operations that had previously been overseas. The room contained

high efficiency filters to keep out lint and dust, circulating fans,

epoxy-sealed walls and floors, lint-free caps and smocks for workers,

and a special mat at the entrance to trap dirt and dust on the shoes

of those entering. All parts entering the “clean room” were subjected

to an “air shower.” Such was Sheaffer’s mission to produce the per-

fect final finish on each writing instrument in the Laqué line.

The multi-colored Kaleidoscope line was expanded during the 80s

with contemporary comic personalities as well as with a new mix of

brilliant colors and pastel shades.

In 1987, the Company introduced a new line of pens with an inno-

vative grip – the Delta Grip. This all-important part of the pen’s body

was carefully designed with three grooved surfaces, each separated

by smooth curves, for comfort and ease of writing.

To comply with changes in the firm’s strategic objectives, Textron

sold its Sheaffer Eaton Division in the summer of 1987 to Gefinor

U.S.A., Inc., a branch of a Luxembourg investment bank, based in

Geneva, Switzerland. 

The Division was reorganized under Delaware law as a new com-

pany under the name Sheaffer Eaton, Inc.  International offices were

also reorganized as subsidiaries or branches of Sheaffer Eaton, Inc.

In January 1989, Sheaffer Eaton, Inc. moved its home office and

its plant administration offices to the Crownmark Plant in Lincoln,

Rhode Island. (The Sheaffer offices had been temporarily based in

Lenox, Massachusetts during a brief period in 1988.) That same year

Sheaffer launched its famous Targa pen in a brass finish model, the

Targa 1020 Imperial Brass.

The new Sheaffer Crest line was first reintroduced in England in

1989 in four different models. The line was later moved to the U.S.

where production continued well into the 90s.

At the end of the 1980s, Sheaffer Eaton, Inc. was positioned to

successfully meet the promise and challenge of the final decade of

the 20th Century.  

Winds of Change for Sheaffer
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“At the end of the 80s, Sheaffer
launched its famous Targa pen in 
a brass finish model.”

Targa 1020 Imperial Brass, introduced in 1989
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NoNonsense “Play Pen” Cap has grid of random letters and a cursor to use in playing anagram-style games / More NoNonsense pens



129
|||||



130
|||||

Grande Connaisseur fountain pens in black laque and tortoiseshell                      Grande Connaisseur ballpoints in tortoiseshell, black laque and sterling silver
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A selection of Targa writing instruments
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Top to Bottom: NoNonsense, NoNonsense Vintage and NoNonsense last generation pens
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Delta Grip instruments with comfortable gripping section:  3 curved smooth areas alternating with 3 flat grooved areas  Available in fountain pen, ballpoint and roller ball
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Connaisseur fountain pens in burgundy, ivy green and blue
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THE GLOBAL
NETWORK
- A REALITY

’90



Fashion White dot clipless ball points in an array of colors.
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The world took on a new dimension in the 90s with the appear-

ance and wide acceptance of the World Wide Web. This was an

informatics interface that, for the first time in human history,

allowed instant and universal audiovisual communication at a time

when every imaginable type of digital information circulated at

warp speed.

A new language permeated every aspect of private, public and busi-

ness life while social conversation was plagued with neologisms like

“email,” “web browser,” and “blog” – to name only a few.

At about the same time, the first portable cellular telephones

appeared. These unwieldy “bag” phones quickly evolved into pocket-

sized phones offering unimagined multimedia options. The CD

emerged as a new format for storing digital information, replacing

vinyl recordings, cassettes, and the unreliable diskettes for comput-

ers. Digital devices and tools were so quickly absorbed across cul-

tures that they seemed always to have been a part of daily life.

Contemporary Art also began to embrace Digital Art, making room

for multimedia works. The traditional Venetian Biennale was one of

the most notable scenarios for this type of art, together with similar

venues in Berlin, Sao Paulo, New York, and Geneva.

The breakup of the U.S.S.R., the Middle East as an emerging focal

point in world diplomacy, the formation of the European Union – the

whole process of globalization coupled with the informatics explo-

sion took the 90s by storm. It was a time of no-set-limits, a world

without frontiers in which an individual was a citizen of the larger

planet.

Opposite page: Sheaffer’s Balance Limited Edition  6,000 pieces  White Dot Single cap band
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Targa black spiral fountain pen and ballpoint with Targa orange ronce fountain pen and ball-

point / W. A. Sheaffer Commemorative Pen  Limited Edition of 6,000  Lever fill  Scrolled two-

tone 18K nib  Gold plated, including trim  The engraved lid of the special presentation box

displays a copy of W. A. Sheaffer's original 1908 lever fill patent, No. 896,861

Opposite page: Balance II fountain pen in crimson glow  18K gold nib  Double cap bands

Rollerballs and ballpoints were manufactured from matching acrylic rod stock.

During this decade, Sheaffer concentrated both on the launching

of new products and technologically updating and re-engineering the

best of previous lines.

By 1992 all production of the Sheaffer Crest line had been trans-

ferred to the USA. The successful, updated Crest - torpedo-shaped like

those of the 50s and 60s - was modeled after the Triumph with a coni-

cal style nib and was available in the early 90s in fountain pens, roller

balls and ballpoints. Finishes available were lacquer, opalite and a variety

of metal finishes, including 23K gold plate, palladium and resin.

The design of the Triumph Imperial series, launched in 1995,

harkened back to the squared-off pen designs of the 70s. However,

this re-engineered series featured a fountain pen with a gold plated

Sheaffer inlaid nib as well as roller balls and ballpoints. Finishes were

offered in gold plate, palladium, and plastic. 

The Legacy line was first launched in 1995. In appearance, Legacy

resembled the wildly-popular PFM, but the filling system was modernized

from the 50s Snorkel to a much more practical choice: touchdown

system, and later cartridge/convertor. This first series was available in

fountain pens, roller balls and ballpoints. Legacy II, launched by

Sheaffer in 1999 in three different series, was redesigned with more-

rounded ends. It was also available in fountain pens, roller balls and

ballpoints. By the end of the 90s, the Legacy had become the flagship

for the brand. A luxury, medium-sized writing instrument, elegant yet

modern, this fountain pen was characterized by its 18K gold inlaid nib

and its striking finishes in shimmering lacquer, 22K gold plate, palla-

dium plate, and engraved sterling silver.

Sheaffer and Bic
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Balance II Limited Edition  6,000 pieces  White Dot  Single cap band / Cartridge fountain pens

in a bright array of neon colors

Opposite page: Balance II in aspen glow (Manufacturing samples: No White Dots)
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The Balance II regular production was launched in 1998, a year

after the Balance Limited Edition series. Characterized by two cap

rings, and similar in style and appearance to the Balance pens of

the 1930s, these over-sized White Dot fountain pens, roller balls

and ballpoints were produced in beautiful jade green, amber glow,

crimson glow, and cobalt glow marbled acrylic.

In early 1997, Sheaffer brought out a fountain pen, roller ball,

ballpoint and pencil collection named Prelude. This medium-priced

line offered traditional styling with modern functionality.

Comfortable, with a balanced, cigar-shaped profile, the Prelude

was available in a wide range of colors with choice of trim in gold,

nickel, chrome, and palladium plate.

Significant Sheaffer news of the decade was the purchase of the

firm by the BIC Corporation of Connecticut. Thus, the Sheaffer Pen

Corporation became a subsidiary of the BIC Corporation and rekin-

dled the spark in the nearly century-old American brand of quality

writing instruments.
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“Balance II was characterized 
by two cap rings, and similar 
in style and appearance to 

the Balance pens of the 
1930s, an over-

sized White Dot 
Collection.”
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Fashion pens  Wide range of traditional and high fashion finishes  Brushed chrome with gold-plated or chrome-plated trim

Balance II roller ball and fountain pens in classic navy blue resin  14K yellow gold nib  White Dot  Single cap band 
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Sheaffer Jade green acrylic Balance II  18K two-tone nib  White Dot  Double cap band
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Fashion gold-plated, engraved fountain pens and ballpoint

Prelude black onyx barrel  Chased palladium-plated cap featuring 22K gold-plated clip
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Royal Selangor Asia Series  Pewter Bamboo in sculptured relief
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Fashion "Weave" fountain pens in red, blue, green and gray lacquer Cartridge / Convertor fill
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THE NEW
WORLD

OF THE NEWMILLENNIUM

2000



152
|||||

Selection of Valor® fountain pens and roller balls
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As the 21st Century dawned, celebrations around the world

demonstrated renewed hope and fresh enthusiasm. Those celebra-

tions were transmitted live on television in High Definition images

and sound – ushering in yet another audio-visual breakthrough.

In London, to the midnight chimes of Big Ben, Queen Elizabeth II

and Prime Minister Tony Blair inaugurated the Millennium Dome. An

audience of fifty thousand attended a special concert by Jean Michel

Jarré at the Great Pyramid of Cheops. The Millennium Temple, a

mammoth structure in the form of a sundial, was constructed in

Beijing. In Germany, five hundred thousand young people gathered to

celebrate; while in New York’s Times Square, one and a half million

people turned out to welcome the new millennium.

The auguries of the end of the world and of the dreaded Y2K Effect

– a predicted massive computer system meltdown – never material-

ized. A collectible, almost-audible sigh of relief could be heard when

the dire catastrophic predictions proved false.

The European Union agreed to launch a single currency, initially in

eleven member countries. Thus, on January 1, 2002 the Euro was

placed in circulation, relegating currencies such as the Italian lira, the

Spanish peseta, the German mark and the French franc to history.  

During the first decade of the 21st Century, scientific research

made major strides in the field of genetics.

Loud electronic dance music pervaded gatherings where young

people expressed a new social attitude that emerged with the new

millennium. These dance parties were commonly dubbed “Raves.”

Movies in 3D were popular worldwide, competing strongly with

home theaters and the high quality offered by the DVD format.

Electronic gadgets became part and parcel of everyday life as their

designs grew smaller, their prices decreased and their capabilities

were vastly enhanced. Cellular telephones first shrank in size from

the original “bag” phones and then increased in size in keeping with

larger LCD screens and more “intelligent” options. Both adults and

children developed a new passion for the video game. 
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Valor® Intensity® Agio Compact® Agio®
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The new millennium brought a new line available in fountain pen,

roller ball and ballpoint: the successful Sheaffer® Valor®.  A variety of

striking finishes were available, complemented with 22K gold plate or

palladium plate trim. In all five models, the distinguishing clip dis-

played the Sheaffer® White Dot® prominently yet with exquisitely

fine taste. The fountain pen in the series bore the exclusive Sheaffer

inlaid nib in 14K gold or palladium plating.

Sentinel®, an excellent ballpoint and pencil for the student or pro-

fessional, launched in the 1990’s, was enthusiastically received in the

first decade of this century, and continues its success today. Its clas-

sic styling and convenient push-button mechanism make it a popu-

lar writing instrument. It is available as a ballpoint &  pencil set or as

an individual ballpoint.

Joining Sentinel®, new Sheaffer lines of fountain pens, roller balls,

and ballpoints appeared under the slim concept in a wide variety of

colors, ranging from pastel shades to stronger, vibrant hues, includ-

ing the Agio®, and Sheaffer® Intensity®. 

Pens in 2000 and beyond

VFM®
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Sagaris™ Collection Taranis™ Fountain Pen
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Selection of Sheaffer Prelude® Signature® fountain pens

The Agio® line, available in fountain pen, ballpoint, roller ball and

pencil was designed with a textured resin grip on the fountain pen and

roller ball. Also made available as Agio® Compact for carrying ease, it

readily converted to full size by simply posting the cap.

Sheaffer® Intensity® is a sleek, streamlined collection offered in a

variety of contemporary finishes.  Its smooth twist-action mechanism

and elegant appearance appeals to a wide audience.

Also available are the heftier Sheaffer® 100, Sheaffer® 300 and

Sheaffer® 500 series, making up the Sheaffer® Gift Collection. Each series

varies as to design, finish and availability as fountain pen, roller ball, ball-

point and pencil to satisfy the most discriminating taste and need.

Sheaffer® VFM is vibrant, fun and modern. Geared to students and

entry level professionals, the Sheaffer® VFM ballpoint boasts a variety

of contemporary finishes with nickel plate trim.

As Sheaffer enters the second decade of the 21st Century, initiatives

and actions within the Sheaffer Company are fueling the launch of new

portfolios – Sheaffer® SagarisTM and Sheaffer® TaranisTM. Those who

value quality and craftsmanship will appreciate the creativity, industry

and American spirit behind these new products. 
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Prelude® Shimmers Collection
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Sheaffer® 100 - Gift Collection
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The “luxury concept” changed in this decade. Brand and design

were no longer the most important criteria in an expensive article;

more value was attributed to the time spent crafting an article,

using skill and time-proven techniques. Viewing this as an opportu-

nity rather than a challenge, Sheaffer surprised the world of fine

writing with the creation of “A Pen 5000 Years in the Making. . .” -

the Sheaffer® Stars of Egypt Collection. The solid gold fountain pen

edition was limited to 30 pieces, hallmarked with a 0.25 karat dia-

mond as the ultimate White Dot®, bore the Sheaffer® exclusive

inlaid nib of 18K gold and was complemented with a custom-made

crystal inkwell. 

The Limited Editions

Sheaffer® “Stars of Egypt Limited Edition” sterling silver
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Sheaffer’s® Roaring 20’s™ Limited Edition Fountain Pen
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The sterling silver fountain pens, with the Sheaffer® exclusive

inlaid nib of palladium plated 18K gold and palladium plated clip,

were limited to 360; the sterling silver roller balls were limited to

139. The sterling silver instruments were packaged with a custom-

made blue glass inkwell (fountain pen) or blue glass paperweight

(roller ball). Each elegant Sheaffer® Stars of Egypt pen came in a lux-

urious gift box with engraved gold plated panels (solid gold fountain

pen) or silver imprinted panels (sterling silver fountain pen or roller

ball). All instruments were individually numbered on the band and

came with a polishing cloth, certificate of authenticity and com-

memorative booklet.

Sheaffer scored again in 2008 with the launch of another new

Limited Edition Collection. This time it was the fabulous Sheaffer’s®

Roaring ‘20s™ Limited Edition fountain pen and roller ball. 

.

.  

Sheaffer’s® Roaring 20’s™ Limited Edition Fountain Pen and Rollerball
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Collection Ferrari® by Sheaffer®
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For Sheaffer’s 100th Birthday, exquisite Limited Editions are available

during 2013.  The company is unveiling not one but two special com-

memorative Limited Edition pens, both featuring intricate relief-

engraved images from Sheaffer’s history. 

The Sheaffer® Centennial Limited Edition writing instrument is

crafted in solid 18K gold or solid sterling silver. This collection of

fountain pens is limited to 45 18-Karat solid gold and 516 sterling

silver instruments worldwide.

The Sheaffer Legacy® Heritage Centennial Limited Edition writing

instrument – available only in solid sterling silver with palladium

plated trim – is limited to 1,913 pieces worldwide.

Packaged in a unique gift box with commemorative booklet, each

Limited Edition instrument has its own engraved serial number and

a certificate of authenticity.

These highly collectible pens, as well as the full line of Sheaffer®

writing instruments, are available in over 90 countries throughout the

world. They represent Sheaffer’s 100-year-old commitment–delivering

premium, quality products and services that touch the lives of all peo-

ple who wish to express themselves in a meaningful way.

The Sheaffer Pen Company has a rich one hundred year history. Born

of need and innovation, it thrived on tenacity, teamwork, patriotism,

community-mindedness and fair play. It is what it is because W. A.

Sheaffer in 1908 had an idea. . .and that idea grew. . .

“A certain percentage of the people are producers, a certain per-

centage middlemen, a certain percentage white collar workers, but

we are all consumers.” (W. A. Sheaffer)

Today this vital company is proudly celebrating 100 years of inno-

vation and progress, and, in the spirit of its founder, is eagerly antici-

pating its second ‘100 years’ and even greater success!

The Centennial Editions
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Sheaffer® Centennial Silver Limited Edition
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Sheaffer® Centennial Gold Limited Edition
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Anticipating its Centenary, a few dedicated Sheaffer Pen Company

devotees decided to create a museum as a permanent tribute to its

founder, W. A. Sheaffer, to his son Craig, to his grandsons Walter II

and John D., and to all those persons, who for successive genera-

tions, have contributed to the monumental success of the Company.

At a Gala held in 2011, the Sheaffer Pen Museum was formally inau-

gurated in . . . where else . . . but Fort Madison, Iowa.

Mr. Tim Williams, General Manager of Sheaffer Pen hosted the

festivities -  welcoming local dignitaries, members of the Sheaffer

family and Sheaffer aficionados, recognizing generous Friends of the

Museum and generally making all those in attendance feel the gen-

uine spirit of Sheaffer – past and present. Activities included a din-

ner featuring original recipes from the Sheaffer Club House, an auc-

tion of historical pieces to raise money for the Museum, and guided

tours to local Sheaffer points-of-interest – including the gravesite of

the founder. Museum volunteers provided guests with historical and

anecdotal information regarding the exhibits.

From the walls of the Museum, portraits of W. A. Sheaffer (1867

– 1946) and his son Craig (1897 – 1961) appear to gaze proudly at

the extensive exhibition spanning the last century.

This new Museum encapsulates the world of Sheaffer fine writing

instruments and that of lovers of writing instruments in general. A

veritable penman’s Mecca, it is a space where Sheaffer pens – their

long history and guarded secrets– are revealed, to be discovered by

the curious who admire them.

This book and the Museum itself document a unique legacy of the

effort and passion of all those who were – and are – engaged in this

glorious adventure: the legendary story of Sheaffer.

Sheaffer® Legacy Heritage Centennial Limited Edition
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